
OCTOBER 13, 2020

MediaScience partnered with Hulu to study the efficacy of ads created for social media platforms 
when repurposed for the TV streaming platform.

REPURPOSED ADS: 
HULU X MEDIASCIENCE

PURPOSE

Generation Stream

An audience consisting of 
young, connected, and 
digitally-savvy members

Premium Video Ads

Typically TV streaming space

Video Ads

Intended for social media

In-home experiment 

Guided by questions regarding the 
positive/negative effects of the repurposed 
social ads on the Hulu viewing experience 
and their effectiveness.

StreamPulse™ solution

Proprietary Testing Technology

RESEARCH BREAKDOWN

TARGET AUDIENCE

Participants watched content in a mock-Hulu environment on their home televisions, shown one of 
two creative ads from the same brand, followed by a brief survey.

PROCEDURE

TWO METHODS OF CREATIVE EXECUTION

Social Sourced Ads

Utilize more influencer-based 
advertising techniques

Social Repurposed Ads 

Intended for consumption in social 
environments

Characteristics like vertical orientation and 
are sans audio

TV creative ads had significantly higher lifts in brand recognition and recall, suggesting 
to advertisers looking to build their brand identity and awareness to utilize this approach.

KEY FINDINGS

PERFORMANCE DISTINCTIONS

RESEARCH RESULTS

Social media and premium video ads were effective in attracting viewers’ attention.

Social Repurposed Ads

As effective as the Hulu 
premium video ads

Social Sourced Ads

Noted to lag behind on 
purchase intent

Premium Video Ads

More entertaining in contrast to the 
informative nature of the social ads

Due to their storytelling 
characteristics

Social Ads

More successful at capturing viewers’ 
attention with a specific call-to-action.

Typically featured on 
smaller devices

ANALYSIS

SUPPORTED BY A HULU STUDY IN PARTNERSHIP WITH NIELSEN

Incorporated eye-tracking to measure viewer engagement with 
ads on the streaming site and social media

73% more attention garnered by Hulu ads than 
the ones on social media

Viewers watched the majority of the Hulu ads vs. 
social media ads for only half of the display

Brands should not be discouraged from displaying ads designed for social media on 
Hulu, particularly those optimized for the social environment. While the premium ads 
resonate more and promote stronger memory with viewers, social ads prove to be just as 
effective at informing and driving purchase intent. Advertisers should not shy away from 
promoting their brand on Hulu, as it provides a safe and engaging platform for ads.

"The study also 
proved Hulu as a 
safe and 
promising site for 
ads, compared to 
social media 
platforms."
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